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Bachelor of Commerce (BCOM) 
SEMESTER - VI 

Course Code UB6MICOM04 
Title of the 

Course 
SOCIAL ENTREPRENEURSHIP 

Total Credits 

of the Course 
04 

Hours per 

Week 
04 

 

Course 

Objectives 

 

1. To stimulate knowledge and critical thinking in Social Entrepreneurship. Develop 

insights into the different social issues and how systemic solutions enable to bridge the 

gaps. 

2. Appreciate the need for creating a self-driven and reflective journey towards 

understanding the relevance of using entrepreneurship as a tool to solve social 

problems keeping in core women entrepreneurship 

3. Analyze the distinct dynamics of rural economies, local resource utilization, and 

community-based enterprise development. 

4. Explore the evolution, significance, and global trends in social entrepreneurship. 

 

Course Content 

Unit Description 
Weightage 

(%) 

1. Fundamentals of Social Entrepreneurship:  

Concept of Social entrepreneur & entrepreneurship – Evolution, Need, Major  

Functions, Difference between Social and Commercial entrepreneurs, Areas of  

Social Entrepreneurship. 

25% 

2. Women Entrepreneurship:  

Concept, Functions, Problems, Development of women entrepreneurship in  

India, Role of women Associations. 

25% 

3 Rural Entrepreneurship:  

Concept, Need, Problems, NGO & Rural entrepreneurship – Development of  

Rural entrepreneurship in India. 

25% 

4 Trends in Social Entrepreneurship:  

Major challenges, Major opportunities, Role of Government for growth of  

social entrepreneurship in country, Global trends in social entrepreneurship,  

Contribution of Successful Social entrepreneurs of India and Abroad. 

25% 
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Teaching-

Learning 

Methodology 

 Lecture Method 

 Online Lectures 

 Group Discussion 

 Practical Problem Solving 

 

 

Evaluation Pattern 

Sr. 

No. 

Details of the Evaluation Weightage 

1. Internal Written  30% 

2. Internal Continuous Assessment in the form of Quizzes, Seminars, 

Assignments, Attendance  
20% 

3. External Examination 50% 

 

 

Course Outcomes: Having Completed this course, the students will be able to 

1. Understand the concept of Social Entrepreneurship 

2. Get familiarity with various aspects of Women Entrepreneurship  

3. Recognize the specific needs and opportunities for entrepreneurship in rural communities  

4. Get exposure to Trends in Social Entrepreneurship 
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Sr. 

No. 
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On-line resources to be used if available as reference material 

 Entrepreneurship:  
https://www.nios.ac.in/media/documents/249_Enterpreneurship/English_pdf/249_Enterpren
eurship_Lesson_1.pdf 
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