C P PATEL AND F H SHAH COMMERCE COLLEGE

(AUTONOMOUS)

(Managed by SARDAR PATEL EDUCATION TRUST,ANAND)
AFFILIATED TO SARDAR PATEL UNIVERSITY, V V NAGAR

AAA Reaceredited CGPA 3.56 - GRADE A™ KCG-Dept of Edu. Got of Gujarat-April 2017

NAAC Reaccredited - CGPA 3.30 - GRADE “ A ™ UGC - MHRD, Govt of India - June 2022
Syllabus as per NEP 2020 with effect from the Academic Year 2025-26

BACHELOR OF COMMERCE-GENERAL
(BCOM-G) (Semester- VI)

[ Course Code |y ren i cOMO3 T’gslfrfsihe ECONOMICS FOR MANAGERS-II
Total Credits 04 Hours per
{of the Course Week 04

1. To differentiate the features and equilibrium determination in different market
structures

2. To understanding on the process of profit maximization of firms
under different markets in both the short run and long run.

3. To postulate the advantages and disadvantages of firms under
different market structures.

Course Content

. Weightage*
Description (%)
Perfect Competition:
Characteristics and Price output determination under perfect competition, Supply 25%
curve, shut down point.
_ Monopoly:
. Characteristics, Price output determination, Price discrimination degrees, 25%
possibility and profitability under domestic and international market
1 3. Monopolistic competition:
! Characteristics, Product differentiation, Price output determination, Selling cost, 25%
Conceﬁt of excess capacity
4 | Duopoly and Oligopoly: _
Characteristics, Cartel model of duopoly, Price Leadership models, Price War 25%
model by Bertrand and Price Rigidity model of Sweezy.
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Teaching- Through a combination of lectures, direct reading, case studies, Projects, Power
Learning . [ Point Presentation, Role Playing, Class Room interaction, Group Discussion and
Methodology Field Projects
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Sr. | Details of the Evaluation Weightage
No.
Internal Written / Practical Examination (As per NEP 2020) 30%
Internal Continuous Assessment in the form of Practical, Viva-voce, 20%
Quizzes, Seminars, Assignments, Attendance (As per NEP, 2020)
Semester End Examination 50%

{| Course Outcomes: Having completed this course, the learner will be able to

To aware students about All the types of market and mechanism and functioning

Develop a knowledge of the variety of business strategies and learn to recognize them in real
competitive scenarios;

Communicate effectively their knowledge by familiarizing with the technical jargon that is
used in professional economic analysis;

Strengthen their ability to establish and maintain an ongoing learning process that builds on the
knowledge acquired from this subject;
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4, | Advance Economic theory- M L Jhingan

5. | Managerial Economics- Gopal Krishna

https://www.economicsdiscussion.net/market/market-meaning-and-its-classification/16975

ht‘tps:/lwww.economicsdiscussion.net/market/featu.res-of-a—perfectly-competitive-ma.rket/7108

https://www.economicsdiscussion.net/imperfect-competition/forms/3-different-forms-of-imperfect-

| competition-market-situation/13773

I ttps://www.economicsdiscussion.net/oligopoly/oligopoly-definition-and-classification-of-
loligopoly/7346
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