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PROMOTION OF ENTREPRENEURSHIP:

TITLE:

Promotion of Entrepreneurial Essence

GOAL:
The spirit of entrepreneurship at C P PATEL AND F H SHAH COMMERCE COLLEGE is

done through making the students feel invested, driven, and proficient enough of

creating things with their own ideas. An entrepreneurial spirit is nurtured within

the institution to encourage students to not only see problems, solutions and

opportunities, but to come up with ideas to do something about them. The various

programs adopted by the College for developing the entrepreneurial skills o the

students are as below:

Sr/no. PROGRAMS PROCESS
1 ENTREPRENEURIAL DEVELOPMENT PROGRAM TRAINING PROVIDED TO THE
STUDENTS
2 CERTIFICATE COURSE IN ENTREPRENEURSHIP AND | A 32 HOUR VALUE ADDED PROGAM
INNOVATIONS OFFERED BY THE COLLEGE
3 STUDENT’S STARTUP AND INNOVATION POLICY AN INITIATIVE BY THE GOVERNMENT
OF GUJARAT
4 MINOR RESEARCH PROJECTS (INDUSTRY RESEARCH PROJECTS UNDER THE
SPONSORED) GUIDANCE OF FACULTIES
5 INDUSTRIAL PROJECTS (AS IN CURRICULUM) CONDUCTING INDUSTRIAL VISITS
AND WRITING THE PROJECT REPORTS
6 COLLABORATIONS WITH INDUSTRIES TO ORGANIZE VARIOUS EXPERT
LECTURES, SEMINARS
10 VARIOUS SKILL DEVELOPMENT UG, PG, DIPLOMA PROVIDING ACADEMIC FLEXIBILITY

AND CERTIFICATE PROGRAMS

INORDER TO ENHANCE THE
ENTREPRENEURIAL SKILLS
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THE CONTEXT:

1. To recognize initiatives that best promotes an entrepreneurial attitude of the
students
2. To create a matrix between the curriculum and the real market

3. To encourage entrepreneurial solutions to societal needs

THE PRACTICE:
e Creating events such as workshops, trainings, etc. that promote a wisdom of
entrepreneurship.
e To create events and campaigns that promote entrepreneurship.

e To encourage entrepreneurial solutions along with the social needs.

ADVANTAGES :
e Students become critical thinkers who are capable of

identifying business opportunities by using cutting-edge
investigative tools and problem-solving skills.

e Business plans are industrialized, evaluated and executed.

e Students apply interpersonal skills to effectively market a
product or service, and develop skills needed to effectively

lead an organization.

CHALLENGES:
e Raising funds to carry out the proposals for a new venture
e Expert staff with entrepreneurship experience to guide the students in an efficient
manner

e Inviting experts from industries —due to their busy schedule

EVIDENCE OF SUCCESS:

e Expert teaching staff with entrepreneurship experience

e Collaborations with start-ups in the industry
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RESOURCE REQUIRED:

e Expert teaching staff with entrepreneurship experience
e Collaborations with start-ups in the industry

e FEducating the students to undertake the Entrepreneurship Projects
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